
VOLUNTEER WEBINAR SERIES

Volunteer Training Webinar Series
Publicity & Marketing 101



Housekeeping

• Staff & Volunteers attending

• Please mute your lines - *6 (toggle on/off)

• Feel Free to ask questions at any time
• I will stay on the line after to answer any 

individual questions that you don’t want to 

ask in the group

• Links in the presentation are active

• Presentation will be recorded and 

available on SharePoint



Agenda

• Talk the Walk

• The Importance of Publicity

• The Role of the Publicity/Marketing Chair

• Publicity Sub-committee

• Develop a plan

• Community Support

• Securing Media Sponsorship

• Creative Marketing

• Tools & Resources

• Future Trainings



Talk the Walk

Why Walk For Best Buddies??

• In order to engage and solicit local media and 
community partners, it’s important to be able 
to “Talk the Walk”.

• Get familiar with our mission and programs.
• Explore bestbuddies.org> What We Do
• Check out some of our Best Buddies videos:

• https://www.youtube.com/watch?v=JPft0oW6MB0
• https://www.youtube.com/watch?v=4x3n95uu9qA
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https://www.youtube.com/watch?v=4x3n95uu9qA
https://www.youtube.com/watch?v=4x3n95uu9qA


Why Publicity Matters?

• Publicity and marketing are 
vital to not only our walks 
but our mission. 

• Building awareness about 
our events attracts more 
participants to our walks 
and most importantly to 
our programs.
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Friendship Walk Committee
Organizational Chart
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Publicity Chair

Publicity
Chair

Overview
The Publicity Chair serves as the lead for promoting and creating 
awareness for Friendship Walk and supporting events. This position 
will ensure collateral distribution takes place across the community 
and build public awareness through various outlets. 

Responsibilities
• Meet with Walk leadership to develop a plan to 

ensure that goals for promotion and recruitment 
are met.

• Recruit and train the Publicity Sub-Committee.
• Develop and manage relationships with local 

media outlets, secure donated media coverage. 
• Identify stories, distribute press releases, arrange 

interviews and event coverage.
• Coordinate delivery of collateral in community.
• Organize “blitz” days and tabling opportunity in 

community.

Qualifications
• Excellent leadership, 

communication and 
interpersonal skills.

• Knowledge of local community 
and media outlets.

• Familiarity with grassroots 
marketing tactics.
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Role and Responsibilities



Publicity & Marketing Sub-Committee

The Publicity Sub-Committee will be responsible 
for the engagement of:

➢ Community Support- engaging community 
leaders and local celebrities in various activities 
leading up to and day of walk (such as city 
proclamations and speaking opportunities).

➢ Media Partnerships- secure free local media 
partners for promotion through print and digital 
media, radio, social etc.

➢ Creative Marketing- promotion through 
creative activities such as community “blitz” 
days, social media campaigns/challenges, ”go 
purple” by lighting city monuments/buildings, 
local businesses store fronts etc.

8



Develop a Plan of Action! 
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• It’s important to understand 
your goals and timelines. 
Review FW timeline and any 
history of previous years 
media supporters. 

• Develop a plan with EC, staff 
person and publicity sub-
committee. Make sure to 
delegate and set due dates.

• Strategy session with your 
committee. Find out what 
connections they may have 
and target media sources 
most relevant to your 
community.  

FW Timeline



Community Support
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➢ Engage influential community 
members and leaders such as majors, 
city council, local editors, local 
celebrities, young professional leaders

➢ Attend local networking events and 
socials like chamber happy hours 

➢ Make public presentations at local 
meetings/events like rotary, city 
council meetings

➢ Obtain and establish city 
proclamations



Media Sponsorships
Guest Presenter 

Kailyn Perez
Best Buddies Tampa Bay 

Board Member

11



m Media Sponsorships

➢ Identify and pursue local media partners such as 
newspaper, radio and tv which may provide 
advertising in exchange for event recognition. 

➢ Work with BB staff to develop media partnership 
opportunities, plan an advertising schedule and 
obtain necessary materials such as branded ads, 
press releases, PSA’s etc. 

➢ Additional Media Examples:
• Print ads in newspapers
• Billboards, buses, train
• Radio/tv websites
• Stories in newspapers, community papers etc.
• Local and online magazines
• Social media partnerships
• Media personality to MC events



Creative Marketing Ideas
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• Gather and share program 
and walk participant 
stories

• Paint the town purple by 
lighting up city 
buildings/monuments

• Social media challenges 
before and “day of” walk

• Social media volunteers to 
manage selfie stops, 
Instagram frames at walks 
etc.

• Community blitz days to 
put up posters



Publicity Resources

BB International Team Site > Development 
Docs > Friendship Walk > Volunteer 

Webinars > Publicity 101

1. Publicity and Marketing 
Webinar recording

2. OnDemand Recording
3. Media Sponsorship 

Guide- available Nov 1
4. Press Release Templates-

available Nov 1
5. PSA Templates- available 

Nov 1 
6. Sample Communication 

Timeline- available Nov 1

https://bestbuddiesinternational.sharepoint.com/:b:/g/SOPD/EaFUiA3-eS1KjRnLRyTgZdsB3zhlBMfJgP9EnHDl892AJw?e=aQEIF6
https://bestbuddiesinternational.sharepoint.com/:b:/g/SOPD/Eao0woySZTNAiEuUTJLEz8EBMd13gBgf5XmK_xYbMwJSKQ?e=E27EcG


Additional
Trainings
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